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Singapore Institute of Management (SIM) has 

jumped through the ranks from 10th to joint fi fth 

this year. Ronald Tan, executive director of SIM, 

attributes this to more focused off erings.

“We have become even more focused in our 

off erings in the past 12 months as businesses 

are beginning to request for very specifi c 

requirements in terms of ROI for spending on 

staff  training. In fact, it calls for an alignment of 

training programmes to their business objectives 

over and above learning objectives,” he says.

The SIM Group off ers services through 

its three educational brands: SIM University 

(UniSIM), SIM Global Education (SIM GE) and SIM 

Professional Development (SIM PD).

Through SIM PD, its professional 

development arm, SIM off ers a vast selection 

of short, executive training programmes for 

working executives and professionals, as well as 

customised in-company training programmes in 

the fi elds of leadership, management and human 

resource development.

In the past year, SIM saw more companies’ 

involvement in sending employees to its annual 

conferences (Annual Management Lecture) and 

seminars (Learning Series Platform). 

However, Tan says open enrolment 

programmes remain a challenge as competition 

has always been intense, with many providers 

in the market across all areas of soft skills and 

knowledge training.

At the same time, he believes HR 

practitioners will want to work with SIM, as “we 

provide a wide selection of topic domains and 

most importantly, the reliability aspect on high 

quality assurance of the training programmes 

we off er”.

ISS at the National University of Singapore (NUS) 

has been around since 1981, but is a newcomer 

to these rankings. It provides graduate 

education, professional development courses, 

consultancy and research services; with the 

objective to “develop infocomm leaders, and 

drive business and organisational innovation”, 

says director and CEO Lim Swee Cheang. 

The institute’s specifi c capability is in the 

fi elds of IT-enabled innovation and productivity 

and enterprise IT. 

This year it has introduced new practice 

areas in agile, enterprise business analytics, 

enterprise social business and service innovation 

and design.

“We have also embarked on senior 

executive programmes and updated seminars 

on technology, innovation,and management that 

establish ISS’ thought leadership. These events 

continue to be well attended by industry leaders 

and technology infl uencers.”

It has also expanded its range of service 

innovation and design courses after it was 

appointed one of the 16 Continuing Education 

and Training (CET) partners, in line with 

Singapore Workforce Development Agency’s 

launch of its enhanced Service Excellence 

competency framework. 

He added that post-course surveys found 

that more than 90% of course participants were 

able to apply skills at work, given more job 

responsibilities and received a salary increment.

“We use an acronym, MOSAIC, to remind 

ourselves of today’s technology drivers: 

mobile, open, social, analytics, internet of 

things and cloud. We need to keep the MOSAIC 

technologies in mind when we strive for game-

changers in our organisation.”

IBM Singapore is a new entrant making its 

mark as one of the preferred IT skills training 

providers. It has a host of off erings – smarter 

workforce technology (such as talent analytics 

or leadership assessment), smarter workforce 

science (for example, predictive hiring), services 

such as full learning outsourcing, and social 

collaboration technology.

“IBM has proven expertise in HR technology 

and is a recognised leader in behavioural and 

cognitive sciences. Our research is second-

to-none, as well as our own approach to 

HR strategy, people development, career 

development and performance enablement 

across our 400,000-strong workforce,” said IBM 

Singapore’s managing director Janet Ang.

The previous year marked the launch 

of a comprehensive workforce engagement 

solution called Talent Suite to cater to a wider 

array of services, ranging from recruitment to 

performance management. 

Most recently, IBM launched a talent and 

change practice based on its HR analytics and 

talent insights solutions, aimed at providing 

organisations with real-time employee insights, 

workforce planning and reporting capacity, and 

strategic HR and change-management expertise.

Moreover, the company has localised 

its smarter workforce and talent and change 

division, “redeploying expertise to serve existing 

and potential clients in Singapore and the wider 

ASEAN regions”, she said. 

However, she noted there had been a 

slower than expected uptake of software-as-

a-service solutions in the ASEAN marketplace, 

where “emphasis on data residency and private 

cloud continue to inhibit local companies from 

accessing the latest technology innovations”.

With this in mind, she said there was a 

continued need for market education on cloud, 

analytics, mobile, security and social.

Lim Swee Cheang Janet Ang

88_ITSkillsTraining_VOTY14_sub.indd   8888_ITSkillsTraining_VOTY14_sub.indd   88 29/11/2014   6:25:21 PM29/11/2014   6:25:21 PM


